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Toothpaste could be a paste or gel dentifrice used with a toothbrush to

clean and maintain the aesthetics and health of teeth. toothpaste is used to

push oral hygiene: it's an abrasive that aids in removing dental plaque and

food from the teeth, assists in suppressing exhalation, and delivers active

ingredients (most unremarkably fluoride) to help prevent tooth decay (dental

caries) and gum disease (gingivitis) Salt and sodium bicarbonate (baking

soda) are among materials which will be substituted for business

toothpaste. Large amounts of engulfed toothpaste can be toxic.

Related Projects: - Hygiene Products, Essential Personal Hygiene

Products

http://www.entrepreneurindia.co/
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Toothpaste could be a paste or gel dentifrice used, with a toothbrush, to

wash and maintain the aesthetics and health of teeth. Toothpaste is an

abrasive that aids in removing the dental plaque and food from the teeth,

assists in suppressing halitosis, and delivers active ingredients like halide or

xylitol to assist prevent tooth and gum sickness. Most of the cleaning is

achieved by the mechanical action of a toothbrush, and not by the

toothpaste. Salt and sodium bicarbonate (baking soda) are among materials

that can be substituted for commercial toothpaste.

Projects:- Project Reports & Profiles

http://www.entrepreneurindia.co/
http://www.niir.org/
https://www.entrepreneurindia.co/project-and-profile-details/Toothpaste Manufacturing Business
https://niir.org/profile-project-reports/
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Toothpaste contains abrasive materials that are gentle on the enamel of the

teeth, however robust enough to help remove plaque from the teeth.

Toothpaste conjointly contains antibacterial ingredients to reduce the risk of

infected gums, as well. Nowadays, toothpastes are produced to serve

multiple purposes at the same time and, thus, possess a complex chemical

composition. The ideal toothpaste should have the following properties: slight

abrasion, froth, sweetening, bleaching and bar of plaque, calculus and

decay.

Books: - BOOKS & DATABASES

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/profile-project-reports/profiles/abrasive-asbestos-cement-refractory-based-projects/z,,2,0,a/index.html
https://niir.org/books/
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WEIGHING AND MIXING

1 when transporting the raw materials into the manufacturing plant, the

ingredients are each manually and mechanically weighed. This ensures

accuracy in the ingredients' proportions. Then the ingredients are mixed

along. Usually, the glycerin-water mixture is done first.

2 All the ingredients are mixed together within the mixing vat. The

temperature and humidity of vat are watched closely. This is often

necessary to making sure that the combo comes along correctly. A

commonly used vat within the toothpaste business mixes a batch that's the

equivalent of 10,000 four-ounce (118 ml) tubes.

Market Research: - Market Research Report

http://www.entrepreneurindia.co/
http://www.niir.org/
https://youtu.be/Gc78OJ69Uc0
https://www.entrepreneurindia.co/market-research-report
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FILLING THE TUBES

3 Before tubes are filled with toothpaste, the tube itself passes beneath a

blower and a vacuum to make sure cleanliness. Dust and particles are blown

move into this step. The tube is capped, and the opposite end is opened

therefore the filling machine can load the paste.

4 after the ingredients are mixed together, the tubes are filled by the filling

machine. To form sure the tube is aligned correctly, an optical device rotates

the tube. Then the tube is filled by a descending pump. After it's filled, the

tip is sealed (or crimped) closed. The tube also gets a code stamped on it

indicating where and when it was manufactured.

Related Videos: - Hygiene Products, Essential Personal Hygiene

Products, Feminine Hygiene Products

http://www.entrepreneurindia.co/
http://www.niir.org/
https://www.youtube.com/playlist?list=PL61bSU5tvb-U04xGS7TsKLt02THQG0VfB
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PACKAGING AND SHIPMENT

5 after tubes are filled, they are inserted into open paperboard boxes. Some

corporations do that by hand.

6 The boxes are cased and shipped to warehouses and stores.

http://www.entrepreneurindia.co/
http://www.niir.org/
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Increasing dental problems among children and adults, because of poor

eating habits, and therefore the rise in popularity for herbal oral care

product are the factors primarily driving the toothpaste market. Moreover,

rising premiumization and consumers seeking a lot of targeted solutions are

accelerating the growth of the market.

Companies are focusing into rural area for penetration of different product

to increase sales. Rise in awareness of Oral hygiene has created huge

demand of Premium and innovative products in urban area. Rural

consumer has begun shifting from toothpowder to toothpaste &

toothbrushes. New rising premium product like solution has gain quality in

Indian market.

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/books/herbal-products-aromatic-plant-cultivation-processing-herb-medicinal-plants-herbs-cultivation-processing-herb-herbs-extracts-aloe-vera-cultivation-cultivation-research-findings-products-formulations-extraction-processing-processing-herbs/z,,a,4,0,a/index.html
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High international players has sturdy presence in India and globally.

However, per capita consumption of oral care product in India is low

compare to U.S and china etc. and penetration level in rural area is low,

that poses latent opportunity for high players for growth of oral care

products in India.

The oral hygiene market was confined to the production of mostly primary

oral care product that were considered essential like toothpastes and

toothbrushes and therefore command a nominal share of the FMCG sector.

However, over the time, the oral hygiene market in India has gone through

tremendous amendment on account of encouraging demand facet and

supply side factors along with supporting govt. policies. Over the last five

years, India’s oral hygiene market has grown with a CAGR of 11.4% and has

become a big FMCG sector in India.

Related Projects: - Toothpaste

www.entrepreneurindia.co www.niir.org

https://niir.org/profile-project-reports/profiles/investment-opportunities-in-india-identified-projects-for-right-investment-reasons-for-investment-core-project-financials-potential-buyers-market-size-project-analysis-booming-sectors-projects/z,,a2,0,a/index.html
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Key Factors Driving Growth in India’s Oral Hygiene Industry

The growth in India’s oral hygiene business is mostly influenced by ever-

changing consumer Behaviour, companies’ business strategies, govt. policies

and therefore the increasing entrance of various leading international brands

within the Indian market.

With rising disposable income and changing tastes and life style, customers

are trading-up for expensive premium product. The mass product market

has additionally distended on account of increasing population with the

emergence of middle class. Image consciousness and oral health awareness

has led to increased demand for advance oral care products.

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/books/disposable-products-medical-surgical-thermocol-plastic-paper-domestic-general-products-use-throw-items-single-use-items-disposable-take-away-packaging-disposable-items-manufacturing/z,,a,71,0,a/index.html
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To reap the advantages of hyperbolic consumer demands, corporations are

strategizing their actions accordingly. They are focusing on innovation and

launch of latest products, targeting untapped rural market through

production of natural herbal oral care product, premiumization is playing a

lead role, investing huge amounts in advertisements through digital platform

as well as through campaign and marking their strong presence in the

primary and advanced oral care product market similar to toothpaste &

mouthwash to tap the potential opportunities.

Related Projects: - Toothpaste Manufacturing Business

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/books/herbal-food-drugs-medicines-ayurvedic-unani-medicines/z,,a,2c,0,a/index.html
https://www.entrepreneurindia.co/project-and-profile-details/Toothpaste Manufacturing Business


www.entrepreneurindia.co www.niir.org

Govt. has also introduced various favorable policies along with increasing

awareness regarding oral health care by organizing free dental check-ups in

semi-urban and rural areas and also deals with the problem of low dentist

population magnitude relation within the country. The rapidly ever-

changing lifestyle, improper diet, as well as sugar-rich diets, and the

increased consumption of alcohol and tobacco have created oral health one

among the major public health problems in almost each a part of the world.

The impact of oral diseases on people's everyday lives is subtle and

pervasive, influencing food habits, sleep, rest, social roles, and virtually

each phase of the day. Together, oral diseases and disorders produce

substantial pain and suffering. Because of this, customers across the world

have started paying immense attention to maintaining their oral health that

has light - emitting diode to an increase within the sales of toothpaste

across the globe.

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/books/alcohol-alcohol-based-industries-alcoholic-non-alcoholic-beverages-fruit-juices-whisky-beer-rum-wine-sugarcane-bye-products/z,,a,62,0,a/index.html
https://niir.org/books/books/food-additives-food-colours-colors-flavours-flavors-gums-stabilizers-food-industry-ingredients/z,,a,24,0,a/index.html
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GLOBAL MARKET 

Asia-Pacific Dominates the Global Market

The incessantly increasing population, as well as a rise in levels of

household income, has boosted in the consumption power of the

consumers. Therefore, the demand for toothpaste products is steady rising

in China. The National Oral Health epidemiological Investigation in China

has been conducting surveys repeatedly, relating to the oral care of the

population. It revealed that a significant population of the country is laid

low with oral issues. This has resulted in a very shift within the selections of

toothpaste among the customers, as they need started moving from the

economic options to high- and middle-tiered ones.

http://www.entrepreneurindia.co/
http://www.niir.org/
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Increasing dental problems among children and adults, because of poor

eating habits, and also the rise in popularity for herbal oral care

merchandise are the factors primarily driving the toothpaste market.

Moreover, rising premiumization and customers seeking additional targeted

solutions are fast the growth. The increase in consciousness of oral health

has helped vendors introduce oral hygiene product classes, like teeth-

whitening products. One in all the favored products used for teeth whitening

is change of color toothpaste. Manufacturers supply toothpaste with teeth-

whitening functionality that differs from standard toothpaste.

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/book/herbal-cosmetics-ayurvedic-medicines-eou-3rd-revised-edition/isbn-9789381039274/zb,,1f,a,2c,0,a/index.html
https://youtu.be/vigY8OGfOFM
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Global toothpaste Market is valued to reach USD 34.6 Billion by 2024,

growing at CAGR of 5.8% over forecast period 2020-2026. Surge in

prevalence of dental problems in adults and children caused by poor eating

habits, rising awareness regarding the advantages of oral care and hygiene

and rise in consciousness of oral health are the factors propelling the

market growth.

Market Research: Market Research Reports, India and Global Industry

Analysis

http://www.entrepreneurindia.co/
http://www.niir.org/
https://www.youtube.com/playlist?list=PL61bSU5tvb-U04xGS7TsKLt02THQG0VfB
https://niir.org/profile-project-reports/profiles/market-research-reports-india-global-industry-analysis-market-trends-market-insight-market-structure-market-outlook-indian-industry-size-share-trends-analysis-forecasts-report-sector-growth-driver-company-profiles/z,,a1,0,a/index.html
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Market Trends, Drivers, Restraints, and Opportunities:

Increasing consumer preference for herbal toothpaste as opposed to

chemical toothpaste is a key trend in the market. Growing inclination of

consumers toward natural products is encouraging many companies to

launch toothpaste with natural ingredients.

Rising healthcare expenditure and growing disposable income are major

opportunities for market players.

Poor oral substantively of active ingredients in toothpaste is a major factor

hampering the market growth.

http://www.entrepreneurindia.co/
http://www.niir.org/
https://niir.org/books/book/handbook-on-herbal-medicines/isbn-8178330911/zb,,24,a,2c,0,a/index.html
https://niir.org/profile-project-reports/profiles/healthcare-medical-businesses/z,,30,0,a/index.html
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Growing awareness relating to oral hygiene among consumers by dentists

and advertisements by market players is boosting the market growth. The

oral care/oral hygiene market is highly competitive, with a growing number

of players operating at the regional level. The emergence of local players in

developing markets similar to India, China, and Brazil any will increase the

rating pressure on world players. Local/regional players provide oral care

product at discounted costs as compared to the worldwide players and sell

their product through e-commerce channels at low prices, creating pricing

pressure on world players.

http://www.entrepreneurindia.co/
http://www.niir.org/
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The Toothbrushes Segment is expected to Grow at the Fastest

Rate in the Forecast Period.

The oral care/oral hygiene market is generally segmental by product

categorized into toothpaste, toothbrushes & accessories,

mouthwashes/rinses, denture products, dental accessories/ancillaries, and

dental restorative cleansing solutions. The toothbrush segment includes

manual, electrical (rechargeable), and battery-powered (non-rechargeable)

toothbrushes. The toothbrushes segment is expected to witness high growth

this market is especially because of growing awareness about oral health and

technological innovations within the electrical toothbrushes industry.

Related Videos: - Toothpaste Manufacturing Business

http://www.entrepreneurindia.co/
http://www.niir.org/
https://youtu.be/t9VyZoncGqQ
https://niir.org/profile-project-reports/profiles/electrical-electronic-industries-power-projects/z,,9,0,a/index.html
https://youtu.be/Gc78OJ69Uc0
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Key Players

Key players operating in the global toothpaste market include Colgate, P&G,

Church & Dwight Co., Inc., Unilever, Henkel Adhesives Technologies India

Private Limited, Lion Corporation, Sunstar Suisse S.A., LG household &

Health Care, and Kao Corporation. These players engage in product

launches, mergers & acquisitions, agreements, Palmolive Company (US), The

Procter & Gamble Company (US), GlaxoSmithKline PLC (UK), Unilever PLC

(UK), Koninklijke Philips N.V. (Netherlands) and Johnson & Johnson (US)

and partnerships to strengthen their geographical presence.

http://www.entrepreneurindia.co/
http://www.niir.org/
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Indian Brands:

Colgate

Close Up

Pepsodent

Patanjali Dant Kanti

Meswak

Dabur Red Paste

Vicco Vajradanti

Sensodyne

http://www.entrepreneurindia.co/
http://www.niir.org/
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COST OF PROJECT MEANS OF FINANCE

Particulars Existing Proposed Total Particulars Existing

Propose

d Total

Land & Site 

Development Exp. 0.00 120.00 120.00Capital 0.00 296.42 296.42

Buildings 0.00 450.00 450.00Share Premium 0.00 0.00 0.00

Plant & Machineries 0.00 240.71 240.71

Other Type Share 

Capital 0.00 0.00 0.00

Motor Vehicles 0.00 18.00 18.00Reserves & Surplus 0.00 0.00 0.00

Office Automation 

Equipments 0.00 55.00 55.00Cash Subsidy 0.00 0.00 0.00

Technical Knowhow 

Fees & Exp.  0.00 40.00 40.00

Internal Cash 

Accruals 0.00 0.00 0.00

Franchise & Other 

Deposits 0.00 0.00 0.00

Long/Medium Term 

Borrowings 0.00 889.26 889.26

Preliminary& Pre-

operative Exp 0.00 5.00 5.00Debentures / Bonds 0.00 0.00 0.00

Provision for 

Contingencies 0.00 21.00 21.00

Unsecured 

Loans/Deposits 0.00 0.00 0.00

Margin Money -

Working Capital 0.00 235.97 235.97

TOTAL 0.00 1185.681185.68TOTAL 0.00 1185.68

1185.6

8
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Project at a Glance
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Year Annualised Book 

Value

Debt Divide

nd

Retained 

Earnings

Payou

t

Probabl

e 

Market 

Price

P/E 

Ratio

Yield Price/ 

Book Value

EPS CEPS Per Share

Per 

Share Per Share

No.of 

Times

USD USD USD USD USD % USD % USD %

1-

2  597.42 923.41

607.4

2

2400.0

0 0.00 100.00

597.4

2 0.00 597.42 1.00 0.00

2-3  914.54 1201.81

1521.

96

1800.0

0 0.00 100.00

914.5

4 0.00 914.54 1.00 0.00

3-4  

1220.5

9 1474.22

2742.

55

1200.0

0 0.00 100.00

1220.

59 0.00 1220.59 1.00 0.00

4-5     

1510.7

1 1735.08

4253.

26 600.00 0.00 100.00

1510.

71 0.00 1510.71 1.00 0.00

5-6     

1782.6

3 1981.50

6035.

90 0.00 0.00 100.00

1782.

63 0.00 1782.63 1.00 0.00

http://www.entrepreneurindia.co/
http://www.niir.org/
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Year D. S. C. R. Debt 

/ -

Depos

its 

Debt

Equit

y as-

Equit

y

Total 

Net 

Worth

Retur

n on 

Net 

Wort

h

Profitability Ratio Assets 

Turno

ver 

Ratio

Curre

nt 

Ratio

Indivi

dual      

Cumul

ative

Over

all

GPM PBT PAT Net 

Contr

ibutio

n

P/V 

Ratio

(Number of times)

(Number of 

times) % % % % % %

Initi

al 3.00 3.00

1-

2  1.37 1.37 1.50 1.50 3.14

16.1

4% 8.61%

5.75

%

2015.

55

65.48

% 1.60 1.16

2-

3  1.74 1.55 0.72 0.72 1.93

18.2

6%

11.68

%

7.55

%

1667.

37

46.43

% 1.67 1.31

3-

4  2.15 1.73 2.14 0.32 0.32 1.25

19.6

5%

13.82

%

8.82

%

1889.

27

46.03

% 1.66 1.49

4-5     2.63 1.93 0.11 0.11 0.86

20.5

5%

15.29

%

9.70

%

2111.

18

45.73

% 1.61 1.69

5-6     3.17 2.14 0.00 0.00 0.62

21.1

1%

16.28

%

10.30

%

2333.

09

45.48

% 1.53 2.18

http://www.entrepreneurindia.co/
http://www.niir.org/
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Project at a Glance
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BEP 

BEP - Maximum Utilisation Year  5

Cash BEP (% of Installed Capacity) 56.78%

Total BEP (% of Installed Capacity) 59.31%

IRR, PAYBACK  and FACR

Internal Rate of Return .. ( In %age ) 28.93%

Payback Period of the Project is   ( In Years )

2 Years 3 

Months

Fixed Assets Coverage Ratio ( No. of times ) 8.925

http://www.entrepreneurindia.co/
http://www.niir.org/
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1. What is Toothpaste Manufacturing industry ?

2. How has the Toothpaste Manufacturing industry 
performed so far and how will it perform in the 
coming years ?

3. What is the Project Feasibility of Toothpaste 
Manufacturing Plant ?

4. What are the requirements of Working Capital for 
setting up Toothpaste Manufacturing plant ?

Major Queries/Questions Answered in the 

Report?

www.niir.org

http://www.entrepreneurindia.co/
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5. What is the structure of the Toothpaste
Manufacturing Business and who are the key/major
players ?

6. What is the total project cost for setting up
Toothpaste Manufacturing Business?

7. What are the operating costs for setting up
Toothpaste Manufacturing plant ?

8. What are the machinery and equipment
requirements for setting up Toothpaste
Manufacturing plant ?

www.entrepreneurindia.cowww.niir.org
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9. Who are the Suppliers and Manufacturers of Plant
& Machinery for setting up Toothpaste
Manufacturing plant ?

10. What are the requirements of raw material for
setting up Toothpaste Manufacturing plant ?

11. Who are the Suppliers and Manufacturers of Raw
materials for setting up Toothpaste Manufacturing
Business?

12. What is the Manufacturing Process of Toothpaste ?

www.entrepreneurindia.cowww.niir.org
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13. What is the total size of land required for setting up
Toothpaste Manufacturing plant ?

14. What will be the income and expenditures for
Toothpaste Manufacturing Business?

15. What are the Projected Balance Sheets of
Toothpaste Manufacturing plant ?

16. What are the requirement of utilities and
overheads for setting up Toothpaste Manufacturing
plant?

17. What is the Built up Area Requirement and cost for
setting up Toothpaste Manufacturing Business?

www.niir.org
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18. What are the Personnel (Manpower)
Requirements for setting up Toothpaste
Manufacturing Business?

19. What are Statistics of Import & Export for
Toothpaste ?

20. What is the time required to break-even of
Toothpaste Manufacturing Business?

21.What is the Break-Even Analysis of Toothpaste
Manufacturing plant?

22.What are the Project financials of Toothpaste
Manufacturing Business?

www.entepreneurindia.cowww.niir.org
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23. What are the Profitability Ratios of Toothpaste
Manufacturing Project?

24. What is the Sensitivity Analysis-Price/Volume of
Toothpaste Manufacturing plant?

25. What are the Projected Pay-Back Period and
IRR of Toothpaste Manufacturing plant?

26. What is the Process Flow Sheet Diagram of
Toothpaste Manufacturing project?

www.entrepreneurindia.cowww.niir.org

http://www.entrepreneurindia.co/
http://www.niir.org/


27. What are the Market Opportunities for setting
up Toothpaste Manufacturing plant?

28. What is the Market Study and Assessment for
setting up Toothpaste Manufacturing Business?

29. What is the Plant Layout for setting up Toothpaste
Manufacturing Business?

www.entrepreneurindia.cowww.niir.org
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12. HOW DOES TOOTHPASTE WORK?

13. QUALITY CONTROL STANDARDS

14. MARKET SURVEY

14.1. TOOTHPASTE MARKET

14.2. KEY MARKET TRENDS

14.3. ASIA-PACIFIC DOMINATES THE GLOBAL MARKET

14.4. COMPETITIVE LANDSCAPE

14.5. COVID-19 IMPACT ON THE ORAL CARE/ORAL HYGIENE MARKET

14.6. ORAL CARE/ORAL HYGIENE MARKET DYNAMICS

14.7. TOOTHPASTES HOLD THE MAXIMUM MARKET SHARE

14.8. THE ASIA PACIFIC REGION IS EXPECTED TO SHOW THE HIGHEST

GROWTH RATE DURING THE FORECAST PERIOD OF 2019–2025.

14.9. KEY PLAYERS IN THE ORAL CARE/ORAL HYGIENE MARKET

14.10. OTHER COMPONENTS

14.11. ROLE OF INGREDIENTS USED IN FORMULATION
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15. EXPORT & IMPORT: ALL COUNTRIES

15.1. EXPORT: ALL COUNTRIES

15.1.1. Tooth Paste

15.2. IMPORT: ALL COUNTRIES

15.2.1. Tooth Paste

16. LIST OF RAW MATERIALS

17. GEL & WHITE TYPE TOOTHPASTES

18. MANUFACTURING PROCESS

19. COLLAPSIBLE TUBE FILLING & PACKAGING PROCESS

19.1. TUBE FILLING PROCESS

20. PROCESS FLOW DIAGRAM
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21. TYPES OF FORMULATIONS

21.1. FORMULA 1

21.2. FORMULA 2

21.3. FORMULA 3

21.4. FORMULA 4

21.5. FORMULA 5

21.6. FORMULA 6

22. QUALITY CONTROL PROCESS

22.1. PACKAGING AND MARKING OF TOOTHPASTE

22.1.1. Lab Testing Requirements

22.1.2. Packing Requirements

22.1.3. Labeling Requirements

22.1.4. Safety Precautions

http://www.entrepreneurindia.co/
http://www.niir.org/


www.entrepreneurindia.cowww.niir.org

23. SUPPLIERS OF PLANT & MACHINERY

24. SUPPLIERS OF RAW MATERIAL

25. PHOTOGRAPHS/IMAGES FOR REFERENCE

25.1. MACHINERY PHOTOGRAPHS

25.2. RAW MATERIAL PHOTOGRAPHS

25.3. PRODUCT PHOTOGRAPHS

26. PLANT LAYOUT

27. QUOTATION OF PLANT, MACHINERY AND EQUIPMENTS FROM 

SUPPLIER
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Project Financials

•      Project at a Glance                               Annexure

• Assumptions for Profitability workings ………………………..1 

•   Plant Economics…………………………………………………..2

•   Production Schedule………………………………………………3

•   Land & Building……………………………………………….……4

Factory Land & Building

Site Development Expenses
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•   Plant & Machinery……………………………………………..……..5

Indigenous Machineries

Other Machineries (Miscellaneous, Laboratory etc.)

• Other Fixed Assets………………………………………..........….......6

Furniture & Fixtures

Pre-operative and Preliminary Expenses

Technical Knowhow

Provision of Contingencies

•   Working Capital Requirement Per Month……………………….…7

Raw Material

Packing Material

Lab & ETP Chemical Cost

Consumable Store
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•   Overheads Required Per Month and Per Annum………….…….…8

Utilities & Overheads (Power, Water and Fuel Expenses etc.)

Royalty and Other Charges

Selling and Distribution Expenses

• Salary and Wages …………………………………………....……..9

•   Turnover Per Annum ……………………………………….....…10

•   Share Capital…………………………………………………….....11

Equity Capital

Preference Share Capital
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• Annexure 1 :: Cost of  Project and Means of  Finance

• Annexure 2 :: Profitability and Net Cash Accruals

 Revenue/Income/Realisation

 Expenses/Cost of  Products/Services/Items

 Gross Profit

 Financial Charges

 Total Cost of  Sales

 Net Profit After Taxes

 Net Cash Accruals
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• Annexure 3 :: Assessment of  Working Capital requirements

 Current Assets

 Gross Working Capital

 Current Liabilities

 Net Working Capital

 Working Note for Calculation of  Work-in-process

• Annexure 4 :: Sources and Disposition of  Funds
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• Annexure 5 :: Projected Balance Sheets

 ROI (Average of  Fixed Assets)

 RONW (Average of  Share Capital)

 ROI (Average of  Total Assets)

• Annexure 6 :: Profitability Ratios

 D.S.C.R

 Earnings Per Share (EPS)

 Debt Equity Ratio
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• Annexure 7 :: Break-Even Analysis 

 Variable Cost & Expenses

 Semi-Variable/Semi-Fixed Expenses

 Profit Volume Ratio (PVR)

 Fixed Expenses / Cost

 B.E.P
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• Annexure 8 to 11 ::  Sensitivity Analysis-Price/Volume

 Resultant N.P.B.T

 Resultant D.S.C.R

 Resultant PV Ratio

 Resultant DER

 Resultant ROI

 Resultant BEP
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• Annexure 12 :: Shareholding Pattern and Stake Status 

 Equity Capital

 Preference Share Capital

• Annexure 13 :: Quantitative Details-Output/Sales/Stocks

 Determined Capacity P.A of  Products/Services

 Achievable Efficiency/Yield % of  Products/Services/Items

 Net Usable Load/Capacity of  Products/Services/Items

 Expected Sales/ Revenue/ Income of  Products/ Services/ 

Items
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• Annexure 14 :: Product wise Domestic Sales 

Realisation

• Annexure 15 :: Total Raw Material Cost 

• Annexure 16 :: Raw Material Cost per unit

• Annexure 17 :: Total Lab & ETP Chemical Cost

• Annexure 18 :: Consumables, Store etc. 

• Annexure 19 :: Packing Material Cost

• Annexure 20 :: Packing Material Cost Per Unit
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• Annexure 21 :: Employees Expenses 

• Annexure 22 :: Fuel Expenses 

• Annexure 23 :: Power/Electricity Expenses 

• Annexure 24 :: Royalty & Other Charges 

• Annexure 25 :: Repairs & Maintenance Expenses 

• Annexure 26 :: Other Manufacturing Expenses 

• Annexure 27 :: Administration Expenses 

• Annexure 28 :: Selling Expenses 
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• Annexure 29 :: Depreciation Charges – as per Books (Total)

• Annexure 30 :: Depreciation Charges – as per Books (P & 

M)

• Annexure 31 :: Depreciation Charges - as per IT Act WDV 

(Total)

• Annexure 32 :: Depreciation Charges - as per IT Act WDV 

(P & M)

• Annexure 33 :: Interest and Repayment - Term Loans

• Annexure 34 :: Tax on Profits

• Annexure 35 :: Projected Pay-Back Period and IRR
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Reasons for Buying our Report:

• This report helps you to identify a profitable project for investing

or diversifying into by throwing light to crucial areas like industry

size, market potential of the product and reasons for investing in the

product

• This report provides vital information on the product like it’s

characteristics and segmentation

• This report helps you market and place the product correctly by

identifying the target customer group of the product
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• This report helps you understand the viability of the project by

disclosing details like machinery required, project costs and

snapshot of other project financials

• The report provides a glimpse of government regulations

applicable on the industry

• The report provides forecasts of key parameters which helps to

anticipate the industry performance and make sound business

decisions
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Our Approach:

• Our research reports broadly cover Indian markets, present analysis,

outlook and forecast for a period of five years.

• The market forecasts are developed on the basis of secondary

research and are cross-validated through interactions with the

industry players

• We use reliable sources of information and databases. And

information from such sources is processed by us and included in the

report
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Scope of the Report

The report titled “Market Survey cum Detailed Techno Economic

Feasibility Report on Toothpaste.” provides an insight into

Toothpaste market in India with focus on uses and applications,

Manufacturing Process, Process Flow Sheets, Plant Layout and

Project Financials of Toothpaste project. The report assesses the

market sizing and growth of the Indian Toothpaste Industry.

While expanding a current business or while venturing into new

business, entrepreneurs are often faced with the dilemma of

zeroing in on a suitable product/line. And before

diversifying/venturing into any product, they wish to study the

following aspects of the identified product:

www.entrepreneurindia.co
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• Good Present/Future Demand

• Export-Import Market Potential

• Raw Material & Manpower Availability

• Project Costs and Payback Period

We at NPCS, through our reliable expertise in the project

consultancy and market research field, have demystified the

situation by putting forward the emerging business opportunity

in the Toothpaste sector in India along with its business

prospects. Through this report we have identified Toothpaste

project as a lucrative investment avenue.
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can provide Detailed Project Report on
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Take a look at 

Niir Project Consultancy Services  

on #Street View

https://goo.gl/VstWkd

Locate us on 

Google Maps
https://goo.gl/maps/BKkUtq9gevT2
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Our inexhaustible Client list includes public-sector

companies, Corporate Houses, Government undertaking,

individual entrepreneurs, NRI, Foreign investors, non-profit

organizations and educational institutions from all parts of

the World. The list is just a glimpse of our esteemed &

satisfied Clients.

Click here to take a look 

https://goo.gl/G3ICjV

OUR CLIENTS
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Select and Choose the Right Business Startup for You

(Instant Online Project Identification and Selection)

Finding the right startup business is one of the most popular subject

today. Starting a business is no easy endeavor, but the time, effort, and

challenges can be worth it if you succeed. To give yourself the best

chance to be successful, take your time to carefully find the right

business for you. We, at NPCS, endeavor to make business selection a

simple and convenient step for any entrepreneur/startup. Our expert

team, by capitalizing on its dexterity and decade's long experience in

the field, has created a list of profitable ventures for entrepreneurs who

wish to diversify or venture. The list so mentioned is updated regularly

to give you a regular dose of new emerging opportunities.

Visit: https://www.entrepreneurindia.co/project-identification
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Download Complete List of Project Reports:

 Detailed Project Reports

Visit:- https://www.entrepreneurindia.co/complete-project-list

NPCS is manned by engineers, planners, specialists, financial experts,

economic analysts and design specialists with extensive experience in

the related industries.

Our Market Survey cum Detailed Techno Economic Feasibility Report

provides an insight of market in India. The report assesses the market

sizing and growth of the Industry. While expanding a current business or

while venturing into new business, entrepreneurs are often faced with

the dilemma of zeroing in on a suitable product/line.
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And before diversifying/venturing into any product, they wish to study

the following aspects of the identified product:

 Good Present/Future Demand

 Export-Import Market Potential

 Raw Material & Manpower Availability

 Project Costs and Payback Period

The detailed project report covers all aspect of business, from analyzing

the market, confirming availability of various necessities such as

Manufacturing Plant, Detailed Project Report, Profile, Business Plan,

Industry Trends, Market Research, Survey, Manufacturing Process,

Machinery, Raw Materials, Feasibility Study, Investment Opportunities,

Cost and Revenue, Plant Economics, Production Schedule,
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Working Capital Requirement, uses and applications, Plant

Layout, Project Financials, Process Flow Sheet, Cost of Project,

Projected Balance Sheets, Profitability Ratios, Break Even

Analysis. The DPR (Detailed Project Report) is formulated by

highly accomplished and experienced consultants and the

market research and analysis are supported by a panel of experts

and digitalized data bank.

We at NPCS, through our reliable expertise in the project

consultancy and market research field, have demystified the

situation by putting forward the emerging business opportunity

in India along with its business prospects……Read more
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Contact us

106-E, Kamla Nagar, Opp. Mall ST,

New Delhi-110007, India.

Email: npcs.ei@gmail.com , info@entrepreneurindia.co

Tel: +91-11-23843955, 23845654, 23845886

Mobile: +91-9097075054, 8800733955

Fax: +91-11-23845886

Website : www.entrepreneurindia.co , www.niir.org

Take a look at on #StreetView

https://goo.gl/VstWkd
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AN ISO 9001: 2015 CERTIFIED COMPANY
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o One of the leading reliable names in industrial world for

providing the most comprehensive technical consulting

services

o We adopt a systematic approach to provide the strong

fundamental support needed for the effective delivery of

services to our Clients’ in India & abroad

Who are we?
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We at NPCS want to grow with you by providing solutions scale

to suit your new operations and help you reduce risk and give a

high return on application investments. We have successfully

achieved top-notch quality standards with a high level of

customer appreciation resulting in long lasting relation and

large amount of referral work through technological

breakthrough and innovative concepts. A large number of our

Indian, Overseas and NRI Clients have appreciated our

expertise for excellence which speaks volumes about our

commitment and dedication to every client's success.
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We bring deep, functional expertise, but are known for our

holistic perspective: we capture value across boundaries and

between the silos of any organization. We have proven a

multiplier effect from optimizing the sum of the parts, not just

the individual pieces. We actively encourage a culture of

innovation, which facilitates the development of new

technologies and ensures a high quality product.
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o Project Identification

o Detailed Project Reports/Pre-feasibility Reports

o Market Research Reports

o Business Plan

o Technology Books and Directory

o Industry Trend

o Databases on CD-ROM

o Laboratory Testing Services

o Turnkey Project Consultancy/Solutions

o Entrepreneur India (An Industrial Monthly Journal)

What do we offer?
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o We have two decades long experience in project consultancy and 

market research field

o We empower our customers with the prerequisite know-how to take 

sound business decisions

o We help catalyze business growth by providing distinctive and 

profound market analysis  

o We serve a wide array of customers , from individual entrepreneurs 

to Corporations and Foreign Investors

o We use authentic & reliable sources to ensure business precision 

How are we different ?
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Our Approach

Requirement collection

Thorough analysis of the project

Economic feasibility study of the 
Project

Market potential survey/research

Report Compilation
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Who do we Serve?

o Public-sector Companies

o Corporates

o Government Undertakings

o Individual Entrepreneurs

o NRI’s

o Foreign Investors

o Non-profit Organizations, NBFC’s

o Educational Institutions 

o Embassies & Consulates

o Consultancies

o Industry / trade associations
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Sectors We Cover

o Ayurvedic And Herbal Medicines, Herbal Cosmetics

o Alcoholic And Non Alcoholic Beverages, Drinks

o Adhesives, Industrial Adhesive, Sealants, Glues, 

Gum & Resin

o Activated Carbon & Activated Charcoal

o Aluminium And Aluminium Extrusion Profiles & 

Sections,

o Bio-fertilizers And Biotechnology

o Breakfast Snacks And Cereal Food

o Bicycle Tyres & Tubes, Bicycle Parts, Bicycle 

Assembling
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Sectors We Cover Cont…

o Bamboo And Cane Based Projects

o Building Materials And Construction Projects

o Biodegradable & Bioplastic Based Projects

o Chemicals (Organic And Inorganic)

o Confectionery, Bakery/Baking And Other 

Food

o Cereal Processing

o Coconut And Coconut Based Products

o Cold Storage For Fruits & Vegetables

o Coal & Coal Byproduct
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Sectors We Cover  Cont…

o Copper & Copper Based Projects

o Dairy/Milk Processing

o Disinfectants, Pesticides, Insecticides, Mosquito 

Repellents,

o Electrical, Electronic And Computer based 

Projects

o Essential Oils, Oils & Fats And Allied

o Engineering Goods

o Fibre Glass & Float Glass

o Fast Moving Consumer Goods

o Food, Bakery, Agro Processing
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Sectors We Cover  Cont…

o Fruits & Vegetables Processing

o Ferro Alloys Based Projects

o Fertilizers & Biofertilizers

o Ginger & Ginger Based Projects

o Herbs And Medicinal Cultivation And Jatropha

(Biofuel)

o Hotel & Hospitability Projects

o Hospital Based Projects

o Herbal Based Projects

o Inks, Stationery And Export Industries
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Sectors We Cover  
Cont…

o Infrastructure Projects

o Jute & Jute Based Products

o Leather And Leather Based Projects

o Leisure & Entertainment Based Projects

o Livestock Farming Of Birds & Animals

o Minerals And Minerals

o Maize Processing(Wet Milling) & Maize Based Projects

o Medical Plastics, Disposables Plastic Syringe, Blood 

Bags

o Organic Farming, Neem Products Etc.
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Sectors We Cover  Cont…

o Paints, Pigments, Varnish & Lacquer

o Paper And Paper Board, Paper Recycling Projects

o Printing Inks

o Packaging Based Projects

o Perfumes, Cosmetics And Flavours

o Power Generation Based Projects & Renewable Energy 

Based Projects

o Pharmaceuticals And Drugs

o Plantations, Farming And Cultivations

o Plastic Film, Plastic Waste And Plastic Compounds

o Plastic, PVC, PET, HDPE, LDPE Etc.
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Sectors We Cover  Cont…

o Potato And Potato Based Projects

o Printing And Packaging

o Real Estate, Leisure And Hospitality

o Rubber And Rubber Products

o Soaps And Detergents

o Stationary Products

o Spices And Snacks Food

o Steel & Steel Products

o Textile Auxiliary And Chemicals
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Sectors We Cover  Cont…

o Township & Residential Complex

o Textiles And Readymade Garments

o Waste Management & Recycling

o Wood & Wood Products

o Water Industry(Packaged Drinking Water & Mineral 

Water)

o Wire & Cable
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To get a detailed scenario of the industry along with 

its structure and classification

To provide a comprehensive analysis of the industry 

by covering aspects like:

Growth drivers of the industry

Latest market trends

Insights on regulatory framework

SWOT Analysis

Demand-Supply Situation

Foreign Trade

Porters 5 Forces Analysis
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To provide forecasts of key parameters which helps to 

anticipate the industry performance

To help chart growth trajectory of a business by detailing 

the factors that affect the industry growth

To help an entrepreneur/manager in keeping abreast with 

the changes in the industry

To evaluate the competitive landscape of the industry by 

detailing:

Key players with their market shares

Financial comparison of present players
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www.entrepreneurindia.co

Venturist/Capitalists

Entrepreneur/Companies

Industry Researchers

Investment Funds

Foreign Investors, NRI’s

Project Consultants/Chartered Accountants

Banks

Corporates

Click here for list
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Online Research

Industry Journals

Secondary
Research

Primary
Research

Industry Experts

Industry Industry
Sources Associations

Companies

Surveys

One-on-one
Interactions

Databases
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Present Status

(Indian & 

Global)

Macro Environment

Indian Market

Outlook & Forecasts 

(5Years)

Demand Assessment

SWOT & Porters

Analysis

Internal Market 

Analysis
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Our research team comprises of experts from 

various financial fields:

MBA’s

Industry Researchers

Financial Planners

Research veterans with decades of experience
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•1. Overview
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